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U.S. Department of Energy 
GreenBuy Award Program 

 

Executive Summary 
 
Purchasing adhesives with low-to-no emissions and sourcing food for the cafeteria within a 100-mile 
radius – these are just two of the goals U.S. Department of Energy (DOE) sites meet in pursuit of the 
GreenBuy Award. 

 

DOE has been on the forefront of sustainable acquisition since the 1990s—always seeking innovative 
ways to help DOE sites transition to healthier, environmentally friendlier products.  One of the most recent 
innovations is the DOE GreenBuy Award Program which is based on purchasing specific products that 
meet specific environmental standards or attributes. 

 

DOE realized that the market is moving at a much quicker pace than the requirements.  DOE’s 
Sustainable Acquisition Working Group developed a voluntary process that looked at the most common 
purchases relevant to its sites and evaluated the products with the highest sustainable components 
available for purchase in these categories.  The result is DOE’s GreenBuy Award Program, which 
recognizes those sites that go beyond minimum expectations to purchase these more sustainable 
products. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Vision:  

Exceed the minimum Federal sustainable requirements by purchasing products with the highest 
sustainable attributes available in the market through a simplified process. 

 

Key to Success: 

The success of the program is rooted in the peer to peer engagement and collaboration of the DOE sites 
through its working group.  The DOE Sustainable Acquisition Working Group developed the Priority 
Products List, which is the backbone of the GreenBuy Award Program.  

 

Creating the Priority Products List, which is essentially a “shopping list” of sustainable attributes (goals) for 
each category by product type, has been a key learning tool.  This list helps sites navigate the overlapping 
requirements that cover hundreds of product categories which have been a source of confusion for the 
majority of purchasers.   

 

Through use of the Priority Products List and participation in the GreenBuy Award program, DOE 
purchasers have also become increasingly aware of the positive impact sustainable purchasing can have 
on other sustainability goals.  For example, specifying energy efficient equipment and environmentally 
friendly building materials contributes to energy, greenhouse gas, and green building goals. 

 

Remaining Challenge: 

DOE does not have a single procurement system.  The Department operates through a “GOCO” model, 
meaning its sites are Government-owned but Contractor-operated.  As a result, Federal requirements 
have to be adapted to fit into dozens of procurement systems within DOE because each contractor uses 
its own processes.  The lack of a single procurement system means that comprehensive purchasing data 
is not possible, and it makes any meaningful data collection and analysis more difficult.  

 

Outlook: 

Engagement with the sites is essential to the program’s success.  Sites provide constant feedback as the 
program continually evolves.  The engagement is not only internal to DOE but also includes other 
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The GreenBuy Award Program exemplifies the Sustainable Purchasing Leadership Council’s principles 
for leadership: understanding (recognition that the single-attributes required of Federal purchasers did 
not identify sustainable products), commitment (developing an action plan to help DOE sites strategically 
focus their purchasing), results (developing a Priority Products list), innovation (because purchasing 
based on the Priority Products goals is voluntary, developing the GreenBuy Award Program to reward 
achievement), and transparency (soliciting input from DOE sites, other Federal agencies and 
sustainable acquisition experts as well as sharing the results with all interested; as an example see 
(http://www.energy.gov/ehss/articles/fiscal-year-2014-greenbuy-award-winners-announced). 
 

DOE’s GreenBuy Award Program 
 

In FY 2011, DOE launched the GreenBuy Award Program 
(https://www.fedcenter.gov/members/workgroups/sustainableacquisition/priorityproducts/) to recognize 
DOE sites for excellence in “green purchasing” that extends beyond minimum compliance requirement 
levels.  

 

Federal policy requires all agencies, including DOE and its contractors, to purchase products that are 
energy efficient, water efficient, made from biobased or recycled content, non-ozone depleting and are 
non-toxic or less-toxic than conventional alternatives.  These overlapping requirements cover hundreds of 
product categories and are a regular source of confusion for purchasers.   

 

The GreenBuy Award Program helps DOE sites navigate this large, overlapping set of requirements 
through the development of a list of “Priority Products” (see Attachment)—items commonly purchased by 
DOE sites that have a big environmental, social, and economic impact.  The Priority Products list covers 
more than 50 product types in seven purchasing categories: 

• Cafeteria 
• Construction 
• Custodial 
• Grounds and Landscaping 
• Office 
• Operations/Fleet/Shipping/Shop 
• Other 

 

The GreenBuy Award gives DOE sites incentive to use the Priority Products list.  Sites that identify, 
procure, track, and report their purchases of Priority Products are eligible for recognition through the 
Award program.   

 

DOE focused the Priority Products list on those products that were either purchased frequently by DOE 
sites as well as on those products that posed potential health or environmental risks.  This has helped 
make the list relevant to DOE purchasers. 

 

The GreenBuy Program is voluntary, so purchasing data is only collected from those that choose to report 
and wish to be recognized for leadership.  Nearly half of all DOE sites have chosen to report since 
GreenBuy launched, and by continually improving the program, DOE will continue to incentivize 
participation in the coming years. 

 

The goals, strategies, and results of the DOE GreenBuy Award Program are summarized below: 
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Goals Strategies Results 

Help DOE sites navigate the 
large, overlapping set of 
Federal purchasing 
requirements by focusing on 
products that have the biggest 
environmental, social, and 
economic impact 

Identify those products DOE 
sites spend the most on and 
those that have potential 
health or environmental effects 

Priority Product List of over 50 
product types in 7 categories 
that depict products with the 
biggest environmental, social, 
and economic impact 

Offer DOE sites specifications 
to include in contracts that 
focus not only on the 
performance of the product but 
its environmental, social, and 
economic impact 

For each product type, identify 
the standards that 
demonstrate environmental 
leadership (if available) and/or 
attributes 

Set of standards and attributes 
DOE sites can specify in 
contracts and, most important, 
the purchase of products that 
are environmentally friendlier 
and healthier than their 
traditional counterparts 

Recognize those DOE sites 
who demonstrate leadership in 
sustainable acquisition 

Establish a minimum number 
of goals that must be met in a 
minimum number of 
categories to achieve the 
GreenBuy Award at the 
various levels: 

Bronze: 3 products in 

2 categories 

Silver:   6 products in 

3 categories 

Gold:    9 products in 

5 categories 

Since the program began in 
FY 2011, 23 DOE sites have 
been recognized with 39 
GreenBuy Awards  

 

Sustainable Products Standards and Attributes 

As with the Priority Products list itself, the standards and attributes of the products are continually re-
evaluated and updated.  DOE seeks expert reviews from credible evaluators to help maintain the integrity 
of the list, such as having other Federal agency staff and Responsible Purchasing Network’s Sustainable 
Acquisition experts review the goals (standards and attributes) and make recommendations.  The 
upcoming U.S. Environmental Protection Agency’s Draft Guidelines for Product Environmental 
Performance Standards and Ecolabels for Voluntary Use in Federal Procurement 
(http://www.epa.gov/epp/draftGuidelines/) will also impact this list once the Guidelines are final.    

 

Award Qualification 

Since the program was launched in FY 2011, 23 DOE sites have been recognized with 39 GreenBuy 
Awards.  DOE developed the GreenBuy Award Program to recognize sites that voluntarily strive to 
exceed the minimum purchasing requirements.  The Program establishes a minimum number of product 
goals that must be met in a minimum number of categories to achieve the GreenBuy Award at the various 
levels: 

 

Bronze: 3 products in 2 categories 

Silver:   6 products in 3 categories 

Gold:    9 products in 5 categories 
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The awards become progressively more challenging over time, encouraging sites to expand their 
sustainable acquisition programs.  Sites cannot be recognized for the same award level two years in a 
row except for Gold.  For future recognition, Bronze Award winners need to achieve the Silver level and 
Silver Award recipients need to achieve Gold level.  Sites may report up to three of the same products 
from the previous year but must demonstrate a transition to other products that are on the Priority 
Products list.  

 

Lessons Learned 

The lessons learned from the development of the GreenBuy Award Program are: 

• Products selected need to be pertinent to the stakeholders. 
• Standards and attributes selected as goals need to be ones for which products are readily 

available and cost effective in the marketplace. 
• Because it is a voluntary program, it needs a carrot to spur participation. 
• The better the award program aligns with other stakeholder requirements (such as Environmental 

Management Systems) and goals (such as LEED—Leadership in Energy and Environmental 
Design) the better the participation. 

 

Applicability to SPLC’s Principles for Leadership 

The DOE GreenBuy Award Program exemplifies the Sustainable Purchasing Leadership Council’s 
principles for leadership: understanding (recognition that the single-attributes required of Federal 
purchasers did not identify sustainable products), commitment (developing an action plan to help DOE 
sites strategically focus their purchasing), results (developing a Priority Products list), innovation 
(because purchasing based on the Priority Products goals is voluntary, developing the GreenBuy Award 
Program to reward achievement), and transparency (soliciting input from DOE sites, other Federal 
agencies and sustainable acquisition experts as well as sharing the results with all interested; as an 
example see (http://www.energy.gov/ehss/articles/fiscal-year-2014-greenbuy-award-winners-announced). 
 

Relative to DOE’s Sustainable Acquisition Program 
 

While this nomination is specific to the DOE GreenBuy Award Program, the Program is built on the 
foundation of the DOE Sustainable Acquisition Program, which also exemplifies DOE’s commitment to 
the Sustainable Purchasing Leadership Council’s Principles of Leadership.  DOE began its Sustainable 
Acquisition Program in 1994, issuing guidance to all DOE sites on the purchase of recycled content 
products, working with manufacturers to recognize the need to supply such products and with small 
businesses to identify how they could retail those products to DOE sites.  

 

Since that time, DOE’s awareness expanded to understand that many attributes (not just recycled 
content) and processes (not just the reuse of materials) need to be addressed for a product to be truly 
sustainable.  By taking into account the health components of staff and correlation to absenteeism from 
toxicity levels in the work environment resulting from exposure to toxic emissions, construction and 
cleaning materials, DOE began its campaign to educate and change.  DOE not only took an interest in 
the health and social aspects of staff but also transferred this culture to its contractors.  By identifying the 
positive cost effects of these changes, the majority of the contractors easily adopted the sustainable work 
environment.  DOE also encourages its contractors and staff to conduct life-cycle assessments when 
determining the true price of a product. 

 

As awareness evolved so has our Sustainable Acquisition Program, which demonstrates DOE’s 
commitment to our plan of action, consisting of: 
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• Web-based plan, drivers and guidelines, life cycle analyses, purchasing approaches, outreach 
tools, frequently asked questions, resources 
(https://www.fedcenter.gov/members/workgroups/sustainableacquisition/) 

 

• Online training (https://lms.ntc.doe.gov/u) as well as onsite training   
 

• Regularly-scheduled teleconferences held since 1998 
(https://www.fedcenter.gov/members/workgroups/sustainableacquisition/teleconferenceminutes/) 

 

• Hotline where DOE sites call to ask questions concerning sources, performance, and sustainable 
attributes of products  

 

• ListServ where DOE sites check with one another to cross share information on product 
performance and sustainable attributes (sustainable-acquisition@fedcenter.gov) 

 

• Database of sustainable products DOE sites are using successfully 
(https://www.fedcenter.gov/members/workgroups/sustainableacquisition/productsdatabase/)  

 

• GreenBuy Award Program (https://www.fedcenter.gov/assistance/fedrpts/greenbuy/index.cfm?)  
 

The results have been 48 DOE sites that have their own sustainable acquisition programs, report 
annually on their achievements, and have been recognized with numerous awards for their initiatives. 

 

From the beginning, DOE has been transparent, sharing purchasing information not only within DOE but 
with all purchasers interested in establishing sustainable acquisition programs.  Information on the 
program is publicly accessible (https://www.fedcenter.gov/members/workgroups/sustainableacquisition/).  
The website includes information on the program, minutes of the Sustainable Acquisition Working Group 
teleconferences, and other information resulting from hotline inquiries.   

 

Working with Others 

As a byproduct of the DOE Sustainable Acquisition Program and the GreenBuy Award Program, in 
particular, several sites have actively engaged with local small businesses regarding sustainable products 
attributes and standards.  DOE headquarters has offered assistance in these efforts as requested.  
Information from these outreach efforts are shared with other sites to encourage further engagement.  
The benefit is not just to ensure that the sites are able to acquire products with the standards and 
attributes to qualify for leadership but to also to pass this knowledge on to the vendors.   

 

DOE headquarters worked closely with the General Services Administration (GSA) to add the Priority 
Products list on the Green Procurement Compilation Tool website which includes all the requirements 
and links to GSA Advantage web-based purchasing site (https://sftool.gov/green-products/35/greenbuy-
program-doe-optional).  More recently DOE and GSA collaborated on the upcoming DOE-GSA 
Verification Guide for Sustainable Products scheduled to be released as part of the FY 2016 GreenBuy 
Award Guidance.  
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Applicability of DOE’s GreenBuy Award and Sustainable Acquisition 
Program to the SPLC’s Guidance for Leadership in Sustainable 
Purchasing 
  
Creating and running a Sustainable Purchasing Program and giving DOE sites guidance on specific 
materials, products, and services is the role that DOE’s Office of Sustainability Support (and its 
predecessor offices) has played since the 1990s.  DOE has long had a Sustainable Acquisition policy and 
goals (https://www.fedcenter.gov/members/workgroups/sustainableacquisition/goals/).  Early on DOE 
enlisted stakeholders (DOE site purchasers, manufacturers, and vendors) to help design and thereby 
become invested in the program.  Because DOE sites are operated by various contractors (such as 
research institutes, universities, private companies), winning commitment from management has been a 
long but fruitful process. 

 

As a strategy, DOE sites embed sustainable acquisition into their Environmental Management System 
(EMS).  The EMS process, which follows the classic “plan-do-check-act” model, aligns with Sustainable 
Purchasing Leadership Council’s Guidance:  launch the process (engaging internal stakeholders—DOE 
sites—and external stakeholders—manufacturers and vendors), analyze spending (using dollars spent 
to identify which products to focus on first), plan strategies (encouraging stakeholders to prioritize which 
products to focus on, set goals to transition to one or more sustainable products a year, identify the 
pertinent purchasing system), win commitment (helping management, specifiers, and purchasing staff 
understand how important sustainable acquisition is to accomplishing their mission), and report results 
(cross share information on a variety of tracking systems, especially specifying sustainable acquisition 
standards and attributes in contracts along with requiring reporting, evaluate progress, renew efforts, and 
report results). 

 

The purchasing guidance DOE offers pertains to the designated products (required by law to be 
purchased with usually single environmental attributes) and the Priority Products (those recommended to 
be purchased with multiple environmental attributes).  The guidance is broad spectrum, reaching DOE 
sites via a wide variety of media:  website, online training, bi-monthly teleconferences, hotline service, 
database of sustainable products successfully purchased at DOE sites, and the most recent initiative—
the GreenBuy Award Program. 

 

The GreenBuy Award Program covers chemically intensive products (adhesives, cleaners, 
landscaping and grounds maintenance, paints and coatings), construction and renovation products 
(boilers, carpets, central air conditioners, chillers, concrete, fiberboard, flooring, furnishings, heat pumps, 
insulation, lighting, lumber and wood, interior paint, roof coating, water heaters), food (all types of food 
that are available locally or meet the US Department of Agriculture’s organic standard), IT hardware and 
services (such as computers, imaging equipment, servers, and televisions), wood and agrifiber 
products (copy paper, toilet tissue). 

 

The DOE Sustainable Acquisition Program also covers other types of wood and agrifiber products (all 
types of paper products), professional services (green conferences and events), and transportation 
and fuels (alterative vehicles and fuels).  
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Attachment:  DOE FY2015 Priority Products List 
 
The following is a list of the Priority Products (organized by category) and purchasing goals to be met to 
qualify for GreenBuy award recognition.  The abbreviations, symbols, and standards referenced in the list 
are explained at the end of the list.  Product types in italics are those for which ENERGY STAR or FEMP 
qualified products are available. 
 

 

Product 

 

Priority Product Goal Description 

 

 

 CAFETERIA 
 

Commercial 
Food Service 
Equipment 

Priority Product Goal:  95% of purchases meet one of the following 

• D     ENERGY STAR Qualified 
• D     FEMP Qualified 

Food Priority Product Goal:  50% of purchases meet one or more of the 
following: 

• Local (100-mile radius) 
• USDA Organic 

In-Cafeteria 
Service: 
Containers, 

Cutlery,  

Dishware, 
Dishwasher 

Priority Product Goal: 100% of inventory meets the following  

• Durable (Reusable) Containers, Cutlery, Dishware 
• D     ENERGY STAR Qualified Dishwasher  
 

Take-Out 
Service: 
Containers, 
Cutlery, 
Dishware 

Goal:  75% of purchases meet the following 

• D     Biobased content 
• Compostable provided composting available 

 

CONSTRUCTION 
 

Adhesives Priority Product Goal:  75% of purchases meet one or more of the 
following:  

• SCAQMD'Rule'#1168 
• ULE'2762 
• ULE 2821 GREENGUARD Gold 

Boilers Priority Product Goal:  95% of purchases meet the following: 

• D     FEMP Qualified 
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Product 

 

Priority Product Goal Description 

 

Carpet Priority Product Goal:  95% of purchases meet one or more of the 
following: 

• ANSI Platinum NSF-140 (CRI Green Label Plus)  
• No VOCs or PVC/vinyl 

Central Air 
Conditioners 

Priority Product Goal:  95% of purchases meet the following: 

• D     ENERGY STAR Qualified 
Chillers – Air 
Cooled or Water 
Cooled 

Leadership Goal: 95% of purchases meet the following: 

• D    FEMP Qualified 

Concrete Priority Product Goal:  75% of purchases meet one or more of the 
following: 

• Pervious 
• D+     25% Fly Ash Recycled Content 
• D+     25% Blast Furnace Slag Recycled Content 

Fiberboard, 

Gypsum 

Panels, 
Wallboard 

Priority Product Goal: 75% of purchases meet one or more of the 
following: 

• No VOCs 
• ULE 100 
• ULE 2821 GREENGUARD Gold 

Flooring Priority Product Goal: 75% of purchases meet one or more of the 
following: 

• FloorScore  
• ULE 2821 GREENGUARD Gold 
• No PVC/vinyl 

Heat Pumps – 
Air or Ground 
Source 

Priority Product Goal: 95% of purchases meet the following: 

• D     ENERGY STAR Qualified 

Insulation Priority Product Goal:  75% of purchases meet one or more of the 
following: 

Batt (steel frame with metal stud wall) 

• No VOCs or fiberglass (LEED recommends cotton) 
• ULE 2821 GREENGUARD Gold 
Foam (preinsulated metal siding) 

• ULE 2821 GREENGUARD Gold 
• D+    23% biobased content 
Foam Board Rigid (roof & concrete buildings) 

• No HBCDs or VOCs 
Lighting: LED 
Commercial  

Priority Product Goal: 95% of purchases meet the following: 

• D     ENERGY STAR Qualified  
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Product 

 

Priority Product Goal Description 

 

Lumber/Wood Priority Product Goal: 75% of purchases meet one or more of the 
following: 

• Salvaged lumber 
• Forest Stewardship Council Certified  
• No added urea-formaldehyde resins 

Paint Priority Product Goal: 75% of purchases  meet one or more of the 
following: 

• Green Seal GS-43 
• ULE 2760  
• D+  100% recovered material + maximum of 50 grams/liter VOCs 
• D     Biobased content for latex paint  

Roof Coating Priority Product Goal: 75% of existing roofs are sealed with one or more of 
the following: 

• No VOCs 
• D    Remanufactured  
• D+  50% biobased content 

Water Heater Priority Product Goal: 90% of existing installations meet one or more of 
the following: 

Heat pump 

• EF (efficiency factor) 2 
• D    ENERGY STAR Qualified 
Storage Tank- Gas Commercial 

• D     ENERGY STAR Qualified 
Tankless 

• D    ENERGY STAR Qualified 
 

CUSTODIAL 
 

Cleaners: 
Carpet,  

Glass,  

Hand, 
Multipurpose 

Priority Product Goal: 95% of purchases meet one or more of the 
following: 

• Green Seal GS-37, 41 
• ULE 2759, 2784, 2795 
 (Avoid use of disinfectant whenever possible) 

Floor Care  Priority Product Goal: 95% of purchases  meet one ore more of the 
following: 

• Green Seal GS-40 
• ULE 2777 
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Product 

 

Priority Product Goal Description 

 

Tissue-Toilet Priority Product Goal: 95% of purchases meet one or more of the 
following: 

• Green Seal GS-01 
• ULE 175 
• D+   80% PC recycled content   

Trash Bags - 
Plastic 

Priority Product Goal: 75% of purchases  meet one or more of the 
following: 

• ULE 126 
• D+   70% PC recycled content  

 

GROUNDS/LANDSCAPING 
 

De-Icer Priority Product Goal:  75% of purchases meet one or more of the 
following: 

• Sand 
• D    93% biobased content 

Dust 
Suppressant 

Priority Product Goal: 75% of purchases meet the following: 

• D    Biobased content 
Fertilizer Priority Product Goal: 95% of purchases meet one or more of the 

following: 

• 0% petroleum 
• D    Recovered organic 
• D    Biobased content 

Herbicide Priority Product Goal: 75% of purchases  meet one or more of the 
following: 

• No glyphosate (found in RoundUp and others) 
• 100% biobased content 

Vegetation Priority Product Goal: 95% of existing landscape meets the following:  

• Xeriscape and/or native 
 

OFFICE 
 

Binders Priority Product Goal: 90% of purchases meet the following: 

• D+    30% post-consumer recycled content and no vinyl 
Bristols 
(cardstock) 

Priority Product Goal: 90% of purchases meet the following: 

• D      Post-consumer recycled content 
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Product 

 

Priority Product Goal Description 

 

Cartridges-
Toner 

Priority Product Goal: 75% of purchases (by # of units or dollar amount, 
denoting method used) meet one or more of the following: 

• Remanufactured 
• STMC 
• ULE 2785 

Copy Paper Priority Product Goal: 100% of purchases meet the following: 

• D+     50% post-consumer recycled content and processed chlorine free 
(Consider specifying post-consumer content AND  Green Seal GS-7 or ULE 
2771)  

Electronics –  
Computer Thin 
Clients and 
Workstations 

Priority Product Goal: 95% of purchases meet the following: 

• D+     EPEAT Registered Gold and ENERGY STAR Qualified 

Electronics – 
Imaging 
Equipment 
(copiers, etc.),  

Priority Product Goal: 95% of purchases meet one or more of the 
following: 

• D+     EPEAT Registered Gold 

Electronics – 
Servers 
(Enterprise) 

Priority Product Goal: 95% of purchases meet the following: 

• D      ENERGY STAR Qualified 

Electronics - 
Televisions* 

Priority Product Goal: 95% of purchases meet the following: 

• D+     EPEAT Registered Gold 
Furniture Priority Product Goal: 75% of purchases meet one or more of the 

following: 

• BIFMA Level 1 (32 points or higher) 
• ULE 2821 GREENGUARD Gold 

 

OPERATIONS/FLEET/SHIPPING/SHOP 
 

Batteries Priority Product Goal: 75% of purchases meet the following: 

• Rechargeable (Rechargers should be ENERGY STAR Qualified) 
Coolants Priority Product Goal: 75% of purchases meet one or more of the 

following: 

• D     Reclaimed 
• D     Biobased content 

Fuel 
Conditioners 

Priority Product Goal: 75% of purchases meet the following:  

• D     Biobased content 
Hydraulic Fluids Priority Product Goal: 75% of purchases meet the following: 

• D     Biobased content 
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Product 

 

Priority Product Goal Description 

 

Grease: 

Multipurpose, 

Straight Oil, 

Truck 

Priority Product Goal: 75% of purchases meet the following: 

• D     Biobased content at respective levels for each type of grease 

Metalworking 
Fluids: 

General 
Purpose, 

High 
Performance 

Priority Product Goal: 75% of purchases meet the following: 

• D     Biobased content at respective levels for each type of metalworking 
fluid 

 

Oil General: Priority Product Goal: 75% of purchases meet one or more of the 
following: 

Auto Oil 

• D     Re-refined 
Chain and Cable Oil  

• D     Biobased content 
Corrosion Preventative 

• D     Biobased content 
Gear Oil 

• D     Biobased content 
Multipurpose Oil  

• D     Biobased content 
Penetrating Oil 

• D     Biobased content 
Packing 
Materials 

Priority Product Goal: 75% of purchases meet one or more of the 
following: 

• 0% Virgin Fiber 
• D     Post-consumer recycled paper 
• D     Biobased content 

Parts Wash 
Solution 

Priority Product Goal: 75% of purchases meet one or more of the 
following: 

• ULE 2792 
• D     Biobased content 

Sorbents Priority Product Goal: 75% of purchases meet one or more of the 
following: 

• D     Recycled organics 
• D     Post-consumer recycled fiber  
• D     Biobased content 

Tires Priority Product Goal: 75% of purchases meet the following: 

• D     Retreads for trucks and heavy equipment 
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Product 

 

Priority Product Goal Description 

 
 

OTHER 
 

Any Individual Site Leadership Goal:  

Submit your site’s own Priority Product data if the product and/or 
attributes are not included in the list above and reflect the Criteria for 
Priority Products.       

• Recognition in this category provided by HQ depending on circumstances 
described.  

Any Purchasing Reduction Goal:  

Any significant product that was once frequently used and was eliminated 
by one or more of the following: 

• All purchasing was avoided by employing strategies of reuse, avoidance, or 
substitution (using an alternatives assessment)  

• Only used versions were purchased in place of new 
Any Technology Transfer Goal: 

Any product used on the site that was developed in whole or significant 
part by a DOE laboratory or site, such as:  

• LED parking lot lighting (see 
http://www1.eere.energy.gov/buildings/commercial/m/bba_parking_lot_spec
.html)  

• EonCoat exterior coating (see http://www.eoncoat.com/) 
• Grease gator (see http://www.solvent-systems.com/aboutgator.htm) 

 
Abbreviations/Symbols/Definitions 

* Televisions are defined as anything with an independent tuner/receiver 
that is capable of displaying audiovisual signals from various sources 

 

D Designated – Those products Federal agencies are required to give 
preference to which have been designated by the US Department of 
Agriculture for biobased products, US Department of Energy for FEMP 
products, US Environmental Protection Agency for ENERGY STAR 
qualified, EPEAT, recycled content, and WaterSense products.  For the 
requirements (such as percent of post-consumer recycled content), see 
the Green Procurement Compilation 
(http://www.sftool.gov/GreenProcurement). 

  

D+ Designated product but the requirement is more than designated 
because products are readily available on the market with the increased 
attribute.  For example, the required recycled content for toilet tissue is a 
minimum of 10% post-consumer recycled content.  However, toilet tissue 
with 80% post-consumer recycled content is readily available on the 
market. 
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HBCD Hexabromocyclododecane (brominated flame retardant) 
 

VOC Volatile organic compound 

 

Multiple Attribute Standards 

ANSI American National Standards Institute certification of multiple products 
(http://www.ansi.org/ ) 

 

BIFMA Business and Institutional Furniture Manufacturers Association 
Certification of Furniture Sustainability Level 1, Standard e3-2011e 
(http://www.bifma.org/standards/index.html) and (http://levelcertified.org)  

 

EPEAT U.S. Environmental Protection Agency’s Electronic Product 
Environmental Assessment Tool Program for registered electronic 
equipment (http://www.epeat.net) 

 

Green Seal Green Seal third party certification of multiple products 
(www.greenseal.org) 

 

LEED U.S. Green Building Council third-party certification of structures  

o Existing Buildings Operations & Maintenance Nov 2010 
(https://www.usgbc.org/ShowFile.aspx?DocumentID=8184) 

o New Construction 2009 
(https://www.usgbc.org/ShowFile.aspx?DocumentID=5546) 

 

NSF-140 NSF International Sustainable Carpet Assessment Standard  
(http://www.carpet-rug.org/carpet-and-rug 
industry/sustainability/sustainable-carpet/sustainable-carpet-list.cfm) 
(referred to by former name of CRI Green Label Plus Carpet Testing 
dProgram in LEED standards) 

 

STMC Standardized Test Methods Committee of the International Imaging 
Technology Council (http://www.i-itc.org/vendors.html) 

ULE Underwriters Laboratories Environmental Standards (formerly “EcoLogo” 
label by Terra Choice and prior to that “Environmental Choice” label) 

o ULE 100 Gypsum Boards/Panels (formerly EcoLogo 20) 
Standard: http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=23605 

o ULE 126 Plastic Trash Bags (formerly EcoLogo 126) 
Standard:  http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=24209 

Products:  
http://productguide.ulenvironment.com/SearchResults.aspx?CertificationID=27&Categ
oryID=72&SubCategoryID=409 

o ULE 175 Toilet Tissue (formerly EcoLogo 82) 
Standard:  http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=27249 
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Products:  
http://productguide.ulenvironment.com/SearchResults.aspx?CertificationID=27&Categ
oryID=89&SubCategoryID=482 

o ULE 2759 General Cleaner (formerly EcoLogo 146) 
Standard:  http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=23384 

Products:  
http://productguide.ulenvironment.com/SearchResults.aspx?CertificationID=27&Categ
oryID=30&SubCategoryID=233 

o ULE 2760 Paint (formerly EcoLogo 48) 
Standard:  http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=23429 

Products:  
http://productguide.ulenvironment.com/SearchResults.aspx?Certifica
tionID=27&CategoryID=15 

o ULE 2762 Adhesives (formerly EcoLogo 46) 
Standard:  http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=23406 

Products:  
http://productguide.ulenvironment.com/SearchResults.aspx?Certifica
tionID=27&CategoryID=23 

o ULE 2771 Copy Paper (formerly EcoLogo 077) 
Standard:  http://www.comm+
2000.com/ProductDetail.aspx?UniqueKey=23431 

Products:  
http://productguide.ulenvironment.com/SearchResults.aspx?Standar
dID=26 

o ULE 2777 Floor Cleaner (formerly EcoLogo 147) 
Standard:  http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=23607 

Products:  
http://productguide.ulenvironment.com/SearchResults.aspx?Certifica
tionID=27&CategoryID=25 

o ULE 2784 Hand Cleaner (formerly EcoLogo 104) 
Standard:  http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=23404 

Products:  
http://productguide.ulenvironment.com/SearchResults.aspx?Certifica
tionID=27&CategoryID=30 

o ULE 2785 Toner Cartridges (formerly EcoLogo 39) 
Standard:  http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=26359 

Products:  
http://productguide.ulenvironment.com/SearchResults.aspx?Certifica
tionID=27&CategoryID=82 

o ULE 2792 Parts Wash Solution (formerly EcoLogo 110) 
Standard:  http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=24139 
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Products:  
http://productguide.ulenvironment.com/SearchResults.aspx?CertificationID=27&Categ
oryID=30&SubCategoryID=316 

o ULE 2795 Carpet Cleaner (formerly EcoLogo 148) 
Standard:  http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=24123 

Products:  
http://productguide.ulenvironment.com/SearchResults.aspx?Certifica
tionID=27&CategoryID=30 

o ULE 2821 GREENGUARD Gold (Underwriters Laboratories 
GREENGUARD Certification Program Method for Measuring and 
Evaluating Chemical Emissions from Building Materials, Finishes 
and Furnishings) 
Standard: http://www.comm-
2000.com/ProductDetail.aspx?UniqueKey=27254 

 

To access the standards: 

 

• Once at the URL indicated, click on “Checkout” 
• Log on with your user name and password (you’ll have to set that up 

if you have not already) 
• Select “Checkout” once again 
• Select “Download PDF” (red box) 
• Select “Download Standard (red box) 

Open standard as Adobe Acrobat (pdf) file 

 

Single Attribute Standards 

BioPreferred U.S. Department of Agriculture’s BioPreferred Program for designated 
biobased products, which are third-party certified and have a separate 
labeling program 

o BioPreferred 
(http://www.biopreferred.gov/FederalProcurementPreference.aspx ) 

o Labeling Federal Register Notice 
(https://www.federalregister.gov/articles/2011/01/20/2011-
968/voluntary-labeling-program-for-biobased-products) 

o Labeling Fact Sheet 
(http://www.biopreferred.gov/WhatLabelMeans.aspx ) 

 

CPG U.S. Environmental Protection Agency’s Comprehensive Procurement 
Guidelines Program for designated recycled content products 
(http://www.epa.gov/epawaste/conserve/tools/cpg/products/index.htm ) 

 

ENERGY STAR U.S. Environmental Protection Agency’s ENERGY STAR Program for 
qualified energy efficient products, which are labeled 
(http://www.energystar.gov/index.cfm?c=products.pr_find_es_products ) 
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FEMP U.S. Department of Energy’s Federal Energy Management Program for 
qualified energy efficient products 
(http://www.femp.energy.gov/procurement) 

 

FloorScore Resilient Floor Covering Institute in conjunction with Scientific 
Certification Systems third-party air emission certification of volatile 
organic compound free flooring and flooring adhesives  
(http://www.scscertified.com/gbc/floorscore.php ) 

 

Organic U.S. Department of Agriculture’s Organic Program for organic products, 
which are labeled (http://www.ams.usda.gov/AMSv1.0/nop) 

 

SCAQMD' South'Coast'Air'Quality'Management'District'Rule'#1168'addresses'volatile'
organic'compounds'in'adhesives'
(http://www.aqmd.gov/rules/reg/reg11/r1168.pdf)'

 

WaterSense U.S. Environmental Protection Agency’s WaterSense Program for 
labeled water efficient products.  Presently only the showerhead and 
urinal WaterSense standards are applicable for Federal facilities 
(http://www.epa.gov/watersense/)  

 

Standards Comparisons 

Ecolabel Index Big Room Inc. index of ecolabels 
(http://www.ecolabelindex.com/ecolabels/).  Payment for use of the 
Ecolabel Index is required. 

 

RPN Responsible Purchasing Network fact sheets 
(http://www.responsiblepurchasing.org/purchasing_guides/ ) compare 
the various standards available for the product in question.  [Membership 
in RPN is required for access to this information or contact Shab 
Fardanesh (shabnam.fardanesh@hq.doe.gov ). 

o Cartridge-Toner 
(http://www.responsiblepurchasing.org/purchasing_guides/toner_cart
ridges/standards/ ) 

o Cleaners 
(http://www.responsiblepurchasing.org/purchasing_guides/cleaners/s
tandards/) 

o Computers 
(http://www.responsiblepurchasing.org/purchasing_guides/computer
s/standards/) 

o Food Services 
(http://www.responsiblepurchasing.org/purchasing_guides/food_servi
ces/index.php#Spe) 

o Lighting 
(http://www.responsiblepurchasing.org/purchasing_guides/lighting/st
andards/) 
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o Office Electronics 
(http://www.responsiblepurchasing.org/purchasing_guides/office_ele
ctronics/standards/) 

o Paint 
(http://www.responsiblepurchasing.org/purchasing_guides/paint/stan
dards/) 

o Paper (http://www.responsiblepurchasing.org/publications/09-11-04--
RPN_Paper_Standards_Comparison_Chart.pdf) 

 

 


